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total (VII-8). On the other hand, of the goods pro-
duced in the household, many are not consumed by the
producers. The actual use of the young sheep and
sheep foetus does not even seem to be known to the
people who raise the sheep (XIII). In the silk-pro-
ducing area, silk clothes are rare. Even the rice is
only partly consumed by the people themselves.
Thus it is clear that there must be an extensive exchange
system. The predominant type of exchange in the
village is marketing.

2. INTERNAL AND EXTERNAL MARKETING

By marketing is meant the type of exchange in which
equivalence in value is explicitly expressed in the trans-
action and immediately given or promised. In simple
language, it is the process of buying and selling. In
the village it is carried out, with a few exceptions,
through money.

We can distinguish two types of marketing : internal
and external. Internal marketing is the exchange of
goods and services within the village community, and
external marketing is that between the village and the
outside world. They are interdependent.

The internal market of the village is bound up with
the occupational differentiation in the community
(VIII-i). As we have seen, more than two-thirds of
the total population in the village are engaged in pro-
ducing rice, silk, and sheep. These do not sell their
produce in the village but to the town. Those engaged
in fishing sell only a small portion of their produce to
their fellow villagers. Those who produce special
goods and render special services to the villagers are
limited to a small group which* is only 7 per ceat.
of the total population (VH-I-a). Most of their work